be nice. . either that, or he never managed to place before and the
judge is way out in left field...” But the name of Nine Across is
powwr befare them and he's on his way.

More shows see more wins for Mine Across, and with each
puting he gradually collects championships, a good reputation,
and some healthy respect from the competition. Tori Tanbark is
thrilled with her horse, and not oaly is proud of him, but can also
be proud knowing that Nine Across did it the “old-fashioned
way ' —he eamned if!

{Of course, both the hype and au rarural examples of a pholo-
ghow career could easily have had another ending. Mime ACross
could have bambed his first time out, continued i lose, and finally
settls in hisniche in relative obscurity, leaving his only friend Tori
to pat his nose once a day and sigh, “That's okay, Ning Arnost-—
1 5till bowe you!™)

And the Answer Is...

Does hype help 2 model’s placings in the photo showring?
The answer 10 that rests solely with the judges that shape each
horse's career, The recognition facior certainly has an effect, but
depending on the person, that effect can be either negligible, for
the better, ar for the worse. 5o really, it's not 2 mater of whether
hype helps a model_..it’s actually a mater of how each judge is
affected by that hype.

To Hype or Not To Hype?

Of course, there is no iron-clad answer as to which route &
shower should take. It all comes down o what you feel maost
comforable doing for and with your horse. But a few factors to
consider before showing off your horse in an advertiserment are:

Are you sure that this horse can live up te its hype? Do you
truly believe that your hosse is a superior model? Is &t
conformationally cormect? Or could someons look at the photo
you've paid to have displayed in all its glory, and seort, “Why

would they advertise ihat? That thing has a bent cannon bone, o
chest, and dropped stifles!™ Shelllng out money to show the world
your models faults is not a wise idea.

Are youwilling o risk your horse being “cloned”? Yes, there
are some remakers out there who would not hesitate o create a
near-duplicate of your horse, if it struck their fancy of if they coald
cash in on it a3 a show or sale prospect, “There are only S0 many
poses you can puta model into!” i their rallying cry. That may be
truse, but there are apt to be a few more models similar bo yours that
turn up if you advertise, than if you don’t.

Om the other hand, some remakers—as well as some showers
who commisston custom models— sometimes supplement their
“creative processes” by judging photo shows. Some judges will
re-photograph or photocopy your photos for their own fature
reference, and will nedther ask nor tell you., .50 anytime you let
your horse out of the house, you run this risk.

Would your horse look good on a “wanted” poster? Then by
all means, advertise! It's downright fun to have a “notoriows”
model, and there are few things to match the glee of hearing
someonesay, “Oh, | know you—you' e the person whoowns Nine
ArToss "

And advertising is a nice way to ensure a“time capsule" of old
model showing memories as time goes by, Years down the line,
when you pick up an old model publication, you'll see yous horse
in print once more, and remember his show carcer. Were you
right? Were you wrong? Is your horse still on the shelf, or away
carrying on for someone else now?

Whether you hype your model or not, though, the hopes and
pride you had in your horse—and in other modes since—will stay
with you. And for many showers, that's what the hobby is all
about.

That's cne of the nice things about model horse showing—
there are countless model “success stories™ just waiting 10 happen.
And, with hype or without, they can happen to your horse and you.

Dapple Grey Classic Arab Stallion
Purchased by Lisa Zucknick

Affordable Model Artistry from Windover Studios

Let us create your new champion or send for
saleslist of finished models!

+ Reaasonable Pricas
+ Good Turnaround Time

» Quality Workmanship

SASE to:
Paula L. Hecker
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